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Subject Matter

Character (ethos): The text shows the speaker to be sensible, well
informed, moral, and concerned about the welfare of the audience.

Emotion (pathos): The text uses language that appeals to anger,
friendliness, fear, shame, kindness, pity, envy, and other emotions
that may persuade the audience.

Reason (logic): The text employs rational methods of argument
including definition, formal and informal logic, and examples.




